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U¥ 1. An effective PR programme requires coordination of all efforts towards:
TP YUTd! SF T HRIHH & o {5 91d & fore waf~ad 0o &t sraxaedt 82
(A) Policy making

(B) Defined goals

(C) Budgeting

(D) Planning

UH 2. An effective PR programme requires coordination of all efforts towards:
TP YUTAT ST TS HRIHH & e for 1d & fo Suf=ad T &1 Saadd o7
(A) Policy making

(B) Defined goals

(C) Budgeting

(D) Planning

UH 3. Theatre test is conducted to check the effects of a:
e 2% g7 UHTAl & 4/ & forg o o1 §:

(A) Campaign

(B) Service

(C) Advertisement

(D) PR

U¥ 4. Community relations can result in benefitting the company by:
AHEIRI® T0d T BT T -1 a1 g1 Fahdl 67

(A) Receiving more charity

(B) Engaging better manpower

(C) Exploiting the target audience

(D) Reducing dependence upon the society

UH 5. What kind of efforts in community relations are likely to be wasted :
ARG TG § {69 THR & T f[awd gl 2

(A) Efforts of a team of persons derived from various departments

(B) Inability to list and refine specific goals

(C) Constant evaluation

(D) Midterm intervention

UH 6. Canvassing for a cause an individual or an organisation amongst decision makers
is termed as:

frofaepdiafl § fobeit forem, oafer a1 w1 o o # ST B3 B UfchdT DI bodl & -



(A) (QITST) / Lobbying
(B) SF ¥ / Public Relations

() UHgZ
(D) Bfd

YUY 7. An opinion statement about an organisation or a product is known as:

fopa} oft Ty 7 ITe & Ay & A gadod B HET WA | ;
(A) Sl It

(B) WP

(@

(D) W (Puffery)

U4 8. Communication audit is an examination of internal and external methods of
communication employed in:

TR R80T 18T 3R 3MTdeh IR ffer &bl iR -

(A) media organisations
(B) SIHd
(C) U Yd¥ (Event Management)

(D) faITo=T Toi=git

U 9. 'Black Box' effect theory is related to:
I da Shac USR] A&d g :

(A) Advertising

(B) Public Relations

(C) Communication

(D) Printing Technology

UH 10. Public Relations Society of India observes national PR day on:
ufetres Reizr Grarset offts sfusar it oiR. S (& §wh &) F1d 6 :

(A) April 21
(B) 21 HTIE
(C) 20 3
(D) 20 |

WY 11. Spin doctors help to & Slaex YeTadl Hd &



(A) 3P TR AfUwaq w3 o
(B) Ui d AR Sif¥iehdd o o
(C) 3D d YR &l FAaq H4 4
(D) Ifard Hael JHIET B |

UY 12. PR-mix is a blend of

il 3R, - fye Fufafea w1 o g

(A) population mix

(B) promotion mix
(C) propaganda mix
(D) external media mix

U 13. The code of ethics for Public Relations was adopted at an international conference
(1965) held at

SIS g STER-HedT Ry & forg avf 1965 H RISty Grier S8l Sraiferd fobar man
T ?

(A) Athens
(B) London
(C) New York
(D) Tokyo

U¥ 14. The theory of brand image was propounded by
SUS HYT BT i AfeiRad & gRT Ufcariad faar 3T ;

(A) Samuel Black
(B) Philip Kotler
(C) Don Milner
(D) David Ogilvy

UH 15. Write the correct sequence of pubic relations organisations of India.

YRA & SAUD TSI Pl TaT 3IehH | ford -

(A) PRSI - PRC - PRCI - PRCAI
(B) PRC - PRSI - PRCAI - PRC
(C) PRC - PRSI - PRC - PRCAI



(D) PRCAI - PRC - PRSI = PRCI

U¥ 16. Publicity is often referred to as:
TR (UfARICH P 3RR 39 =4 H Ht ST i1 8

(A) Paid media
(B) Earned media
(C) Owned media
(D) Shared media

U¥H 17. Which of the following is a primary tool for a PR professional to maintain media
relations?

ﬁ%mﬁﬁﬁwwﬁ%ﬁwﬁ&mﬁﬁmwmmmﬁuﬁ@aﬁﬁaﬁq
q1g?

(A) Billboard

(B) Press Release (aﬂ ﬁﬁﬁ)

(C) Classified Ad
(D) Catalogue

U¥ 18. Corporate Social Responsibility (CSR) activities help an organisation in:

HIINC JTHTR ITREIIG (CSR) Tfafafiar fedt Tred &) frgw Aee Hdt 82

(A) Reducing production cost

(B) Building a positive corporate image Wﬁﬁ? Bfd &1 ﬁ'quT)
(C) Direct sales enhancement

(D) Minimising employee salary

U¥ 19. House journals are meant for: Bl
Y SHed (T8 ufen) fveds forg gt &2

(A) General public

(B) Internal and external stakeholders of an organisation GUER F IATaRP MR
e feaure)

(C) Only competitors

(D) Foreign tourists



UH 20. Crisis communication management is a crucial part of:
G dhIeH TaR WS (Crisis Communication) T T Ayl fewa g2

(A) Financial accounting
(B) Public Relations
(C) Printing technology
(D) Cyber security



